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CONCEPT: NANOTARGETING

Ads
exclusively to one user?

Unique combination
of location & skills?

STORYTIME
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I LIST 40 SKILLS... AND YOU?

• Accessible for anyone that finds me by my name!
• No need to be contacts!
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I LIST 40 SKILLS... AND YOU? 4



ADS MANAGER: SOURCE OF INFO

• How many users are there 
in Madrid?

3.2 M

You can add skills & more!
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50% LIST 16+ SKILLS

MEDIAN ≅ 16

SKILLS PER USER:

USER PROFILES 4467

WITH SKILLS 3352

TOTAL SKILLS 78794

UNIQUE SKILLS 8533
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For location scenarios: Location + 
• 5 rare skills 529 M
• 13 random skills 407 M 

~50% USERS MAY BE UNIQUE

75% 
probability of 
uniqueness
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LAUCHED CAMPAINGS TO OURSELVES

3 USERS TARGETED

5 CAMPAIGNS PER USER

7    10    13    16    19 N SKILLS CHECKED

15 TOTAL CAMPAIGNS

12 NANOTARGETING CAMPAIGNS

NANOTARGETING PoC
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13+ SKILLS: ALL NANOTARGETED

SKILLS
MODEL 

PROBABILITY
MODEL NT CAMPAIGNS

(Out of 3)

EXPERIMENT NT 
CAMPAIGNS

(Out of 3)

7 0.46 1.38 1 

10 0.61 1.83 2

13 0.71 2.13 3

16 0.81 2.43 3

19 0.85 2.55 3

9



THE <<BUG>> 10



LINKEDIN IGNORES THEN FIXES 11



STILL: MICROTARGETING

Personal Data

Regulators and researchers should 
work in good practices for 
combinations of non-PII
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